
Strategic Briefing Questionnaire
Before our next conversation, take a moment to go through these questions. There are no right or wrong answers, the goal is to help you reflect on your business so we can use our time together to focus directly on defining the right strategy for your site.

About your company
· What industry or sector does your company operate in?
-
· Who are your main competitors? Consider at least three, both direct and indirect.
-
· What is your value proposition relative to those competitors?
-

About your audience
· Who is your target audience? Include demographic profile, professional role, interests, industry, decision-making level, and any other relevant details.
-
· What tone of communication do you want the company to project? For example: formal, approachable, technical, authoritative.
-
· Is there a website you'd like to use as a visual reference? If so, share the link and tell us what specific elements appeal to you, such as colors, typography, layout, or photography.
-

About your communication strategy
· What are your communication objectives? For example: brand positioning, client acquisition, building trust, showcasing case studies.
-
· What channels and actions have you used so far to reach your audience, and what results have you seen?
-
· What advertising or marketing channels are you planning to use going forward?
-

Internal analysis
· Can you briefly describe the strengths, opportunities, weaknesses, and threats your company currently faces?
-
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